e Cpmmcrce which helps the customer and businessmen to
; ﬁconducl the business electronically from anywhere anytime
':_'Whlch will have great impact on the customer needs and
~wants ( Barnes 2002).
. involves various applications, latest technologies and

M-commerce, is a concept that

f/a"rvk es which are accessible from Internet enabled Mobile
evices. The concept of M -commerce has taken birth from

then aditional E-commerce, any business transaction wimsc

Electronic Data
" Interchange network, or electronic mail system, Today

~ system such as an Internet, Extranct,

; ”l',consumcrs are not only concerned with earning money but
= also look at the various aspect of spending it which could
‘ make the customer happy and satisfied in their every
purchase wireless technology in the name of mobile has
" made the purchase of the today's customer smarter, better,
" faster andreliable with current standard of living, Hence it is
- stated that the M-commerce is treated as the best solution to

* the today's generation's demand which offers new marketing

- companics' goodwill, Consumers today lead an increasingly
' fast-paced life and demand smaller, better, faster, and more

e

{ e 'ihe.wued communication to
itis time to discuss about thc mobile apps used in mo’bnié commerce rather than discussin
service. The line between browsing & buying onfine and offline is burning issue of toda
s playing vital role in converting every physical towch po:nl for consumes into digital se
small attempt by the researcher in highlighting the lmponancc ofthe selected five gener
You tube, Twitter, Face book and True Caller which are most sort after by the consumer. Mo
of latest technology where every business industry is makmg its way to create a platform
Technology especially Smartphone penetration is not just the luxury of rich & wealthy people, the di
" reaching every man informed about their due merits & getting access of mobile internet.

| THE KONGU REGIONAL EDUCATIONAL AND RESEARCH FOUNDATION,

i ?ﬁ":if.fi??ff:‘c" ——"
on i AND IMPORTANCE

_ Mobile extended the service ol

wireless communication. Now

g on the general mobile basic
y's latest technology which 1

rvices, With this reference a
al mobile apps like Whatsapp.
bile apps are the innovation
for customer satisfaction.
gital era is going &

reliable wireless technology to keep up with their lifestyles.
M-Commerce is the solution to this demand because i
makes traditional E-Commerce tasks available to be
performed wirelessly through a cell phone. While cell phorie
companies are upgrading networks to the 3G standar!
providing adequate coverage in major metropolitan areas.
and providing consumers with content technology

Key words: M-Commerce, Mobile Apps in general,
Consumer satisfaction

Purpose of the study - M-commerce is about the explosion
of applications and services that are becoming accessible
from internet enabled mobile deviees.
technologies, services & business models. It is quite unigue
and casy from traditional E-Commerce. The purpose of the

It involves new

study is to know the customer satisfaction through their
altitude in using the various mobile services and Mobilc
Apps in general, Here researcher to be more specific hids
considered five mobile apps in general.

Objective of the study
1. This research article will try to highlight on the mostsort

after mobile apps in general and how customer finds 65
importance in their life.
2. This may help to update the set benchmarks and various

Mobile apps are in need by the customer which helps (0
improve the customer satisfaction .
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Yoo Find out the association: of [Mobile Apps like

Whatsapp, You Tube, True (fullél,'l\viltlcr and Face book
on Customer Satistaction proyided by Airtel and BSNL

network

| Hitations of the study

I Study is conducted (o analyze the Mobile Consumers

attitude owards selected five  Mobile Apps in general
through M=-Commerce.

2. Selected Customer preference and reaction towards
BSNL and Airtel network during research period,

Scupeofthestudy

Only attitede of consumer using Mobile, Mobile
dpps o general of Airtel and BSNL network service
providers arerecorded as customer satisfaction.

Reyview of Literatures

An article on Doctors acceptance of mhealth apps .
are determining factor for high country ranking , |1 August
2015, reflecting on the adoption of mhealth solutions into
patent treatments and communication while treating their
patients, this is the rescarch program between
research2guidance and HIMSS Europe analyzing the market

readiness to accept mhealth apps.

June 2015, Enterprise mobile application report by
Chris Marsh, the researcher has highlighted the challenges
faced by the companies to meet the demand for mobile
applications and hurdles faced to reach the success in
developing and deploying the mobile apps. The result was
mobile app platforms and mobile back end as a service were
considered to be integration of many companies to lead to
success in business.

Mobile and its services has become key factors of
today's generation. Revolution of commerce to M-
commerce will be explained through the research done by «
various scholars. Mobile commerce gets a new code which
insisted in Mumbai major breakthrough in mobile comrpeme
with telcf;om compax.wies and b.anks led by naﬁfnﬁﬁw%m
corporation of India agreeing on most condi L Jor
launching USSD-based mobile banking.
stands for unstructured supplementary

LS
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Iesearch Gap

I'he research articles selected by the researcher is pres

this research article .
importance of General mobile apps like Whatsapp, Ye
true caller, Twitter, Face Book,
Research Methodology
Sources of data-This study 1s conducted b;
goals set. For this research both primary and .»cumdézj. e i
are used,  Primary through questionnaire and se
information through the reputed commerce jous

newspapers, websites and other government bulletins,

Sampling Methodology - Considering the st
and weakness of the research article and informs
required to justify the article , researcher has opted for o
strategy ,as this is based on the quantitative and deduz

7
approach and which will answer large scale mrie

article.
1000
Bangalore City of Karnataka State.

Sampling size respondents  of -

profession including home maker), who are using
Services and Mobile Apps in South Bangalore Ci
Karnataka State.

Sampling area - South Bangalore ci
Karnataka state

Sampling Technique - The population of
research is South Bangalore city of Karnataka state, me
service users who are intendment to adopt mobile
general probability technique is opted.

Data analysis - Cronbach's alpha is th
common tool used to know the internal consistency,
reliability of the data. It is used when there are mu
questions in a survey questionnaire which forms a sc
determine whether the scale is reliable or not. Crond
alpha is applied which six questions of taults while chogs e
any mobile network like Barthi Airtel and Bharat S
Nigam Limited Network. Scale measure between
points. | represents strongly agree and 5 repr.esents s_‘
disagree. Chi-Square is used when we deal with colleg
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